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A Study on Airline Goods Marketing Factors Affecting Brand Loyalty

Changsup Yang', Sanghak Lee”

ABSTRACT

This paper describes the significant effects of customer’s PAD emotional response according
to consumption value of airline goods on brand charisma, brand attitude, and brand loyalty.
The result shows that among the consumption values, epistemic value, emotional value, and
self-expressive value have a positive effect on PAD emotional response. In addition it was
found that the PAD emotional response had positive influence on brand charisma but had no
effect on brand attitude. Brand charisma was found to have significant positive influence on
brand attitude and both brand charisma and brand attitude had positive effect on brand
loyalty. Through the results of this study, airline goods products are an effective means to
increase brand loyalty. Further more, this study provides academic and business implications
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for effective airline goods marketing.
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Table 1. Confirmatory factor analysis and measurement model fit
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Table 2. Discriminative validity of variables
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Fig. 2. Estimation result
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