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An Effect of Passengers’ Tourism Authenticity, Place Attachment and

1.1

Duty Free Attachment to Activate Duty Free at Airport in Remote
Islands

Jong-suk Ryu’, Kee-woong Kim", Jo-soon Lee™

ABSTRACT

This study conducted a survey of potential airport users in the remote island area and
empirically analyzed the impact of tourist attraction authenticity (originality and realism) from
airport use satisfaction to loyalty, thereby presenting the scientific basis necessary for
sustainable tourism development and designated duty-free shop operation strategies in the
remote island area. Through this study, it is expected that the role of designated duty-free
shops in airports will become important in the domestic tourism industry along with the
revitalization of tourism through airports. According to empirical analysis, First of all, a shift in
the policy paradigm is required to recognize the long island designated duty-free shop as an
extension of the "placeness of tourist destinations' rather than a simple retail space. Secondly,
it is urgent to secure and optimize 'strategic surplus stay time" through the combination of
advanced smart infrastructure and integrated mobility services (U-Maa$). Third, unconventional
regulatory innovation that can secure global competitiveness by benchmarking the case of
China's Hainan (HDF) also needs to be supported.

Key Words : Remote Island( 4l), Designated Duty Free(Z7d ®AIH), Tourism Authenticity(&
A AAA), Attachment(fZE), Place Satisfaction(324 WH=EE)
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(Wang, 1999). 3R] z178/do] thet 237] e& A

52 F2 A A X(objective authenticity)
of 23S Wo], WE AAS A, E214 AA
Al f&, 149 A9 oAH)EZ FeAFT
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49 ME2 WA FHARI Q1408 AE|QIh
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2 A (existential authenticity)?] 7HES Y3ttt
(Steiner and Reisinger, 2006). °l= #g2o] A4
of thsl AAE OulE Rofstal, 11 HHE Fof AR
= HEolEs A AFA 7R Z9Rith

2 A7 Aol A9y B4 st #
Fo] QlAlee 8= the F 7HA Sh9 8Qle
2 AMlEsto] FI3IHChhabra et al., 2018; Kim
et al., 2020).

He Y (originality)Z F47t @3 7|7 &< %
o] FForRY F&EA g 1o AAHE dut
U & BEsk gl gt QlAleltiPark and
Kim, 2017). ol= A¥9] A% ¢4, A& &3k At
A fE T AR ZolE Ad A9 1179 24Z 9
ujete, IFZof|A olyte] 7Hxl 7HRE MRl

A (factuality)2 BgA|9] Hs5o] TG
o Jd9Hos ASEAY dhHow TEA o
Ue IR AAATL HEGE HojFs Frd
3t QlAloltKPetri et al., 2019). AY FHIEQ] B
3 G4, vl 7HeE AASE Y = 2 A
ol Q4olu, WPAA AR 4 £Oo0= Sof2
3 =93 A94 ofE Al

2782 WA A 4 P54 Ao FY
FHFEEZ A= Ao Hugrh I Q4o ==
5 WAL 1 ga] s FAE foizHemo-
tional attachment)& ¥45H HtHKolar and
Zabkar, 2010).

A AHD A+ (Jeong and Kim, 2018)°] w2
21787301 =A B7HE WEA= B9 HukEQl
FLE Eol= 7P 588 dF Heo|H, o=
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S fAIsk: Aol 4714 g ghHol L to
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t}.(Belk, 2014; Lee and Kim, 2023).

HAT 22 At A IgR oA 2L T
3t BHE AEE ol BB Ao o] 283t
Prebensen and Foss(2011)9] A= X144 Q14]o]
WY =99 29 o A ST AEE 45
3t E39] Belk(2014)0 w2, g A9 1

3} & Eu} AL Fjolo] 2] S Ea) HE =}
o}'& WHsk= AEA WS SHigety Als X4
HAIE o84 & WA W Aol e AT =2
29 Agd AEEY A8 F3AI6HH,
o] A&A wrEto] WA olEk: AR Aol gt
BAH B7HEA TEE)o FEsH £3E AR
dEdet. ol WA WAl £ Hol FA4 H
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Zoofjztolet ‘Algo] B AAE HHESIY AY5)
WA AL AR A4 Aolo] FAHIL S olch

(Han et al., 2020). & Algo| EF44L W= 714
A 22 A9 fold, 11 Agart 711 4 B
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A &= Ao Z LR (Song and Lim, ,2021)
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S U= AoE YEIHTY. (Song and Lim, ,2021)

BAAEE HESkE NIt B2y FYIEY &
iz B0 384 FF= U]X]_’ ALt =&
AlFAE A4, i B4 52 o 3832
2 HoFtHHan et al., 2020).

AEAo] YRS a9 ofzke AaFdwo=

YA FFe TRk BAIM AAE ol

2 QIR Adofzl A7t i FAEo] FHAY
FFE A= AR EIFEUHLee, 2021). ESE
AAAEE ok g7t S Aozt
AGAFUE 38421 dFE F1 tkHan et
al., 2020).

Kim & Choi(2018)= U=HAI EQlo] A 97
A AR BAEIE 7HRE Aol=tal SISt

HAaoflZHplace attachment)™} w7l g &Aagt
Fhs &6 AR AZE7|HY dfg Gt
AXZA S-S 7slot= IS ARt olE st
= 7igo] Aoz place attachment) ©]c}. ZAof
o EX z]-/\7} Mole] BA DS Bl s =
=] 9)=X(place dependence)d} 47t Aok
A dFEF He AAE FHA ZREAA
(place identity) 2 & AEHWilliams and Vaske,
2003; Kyle et al., 2004).

Prayag & Ryan(2012)2 W=L7t A4of2kes
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5] Skl YFSISleE 2 Aol e FATEETt
WFAC R stojg Ao et HEd of2kE FAdst
Al st @A 7RIS AAg
J45 5 (place loyalty)o} A&7hs3t ¥ B
Fee B4 Wl disl A&Hdow Aasta v
:r"“HO S AE ouistH, WEeMs = A

£ 9% (revisit intention)®} EFQl FH 9 (word-
of—mouth)i ZA=HOppermann, 2000; Chen
and Gursoy, 2001). 3] Aol B2 WA 4
5 A AAA wlgT} E94 Ag(distance de-
cay)= Qlsl ©@717F Y] AHHEo] @AM 0= o
& A McKercher, 2018). wehA A TgZHof|A|
AR RS Aot 4 9wt A4dAos o
8% F4HE AHE SJAHEKKim, 2015).

Yuksel et al.(2010)¥} Chi & Qu(2008)= T=4A]
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Z FY5h, =Lyt 2419 71 73Est o=
A xﬂﬂo]o]. o} 2 i WA ARHA ECQ
o] o]2jgt A8t LR(FFA — ofF - UFE »F
AE)E Zd3tste], U3l HEel 2= A #g9] o
AE SEIY AE7MsS TG A (sustainable desti-
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FPotith A7h= 20009 o]F HHE vl A
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A EU7 AAoj2ke sk (Ramkissoon et al.,
2013; Zhang et al., 2016), A¥|AAA oL} ZHo
47 a9le A Hkgy 1SS 59 FAE=E

olojRl= AZE FASIHCho and Lee, 2016;

(Williams and Vaske, 2025), THR|9] SHHA F
Al R4 v AR ko] AHH] JFE
u]2tiLee and Jeon, 2022).
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7hs3t A= 1% 3539 HUt ok

Y 847 AAh FAE PAE IR AL S
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THCronin et al., 2000).
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o] % =dE wAIE 2 sig AFel gk A H-1: ¥9A9] Aa 144 A2 WA ofzt
A WS 5 o] nAe F2F JF WA= Tofl o3t F(+H)9] FFE vE Aok
gzt st H-20 WA 44 144 QA2 HAR ozt
ARy AAs SHHS WA AP TG Lol fo53t F(+H)9] FFE vE Aok
AGHAY o] &(E5)A A o Wil HA=AA H-3: BGA9] AEA A4 A2 WA ofzt
1A 2 A R S AA HFHoE FTEHHS Tofl fo93t F(+H)9] FFE vA Aok
QA TSR Fh FAE O ZEshke At A H-4: gAY 233 17474 Q142 HA A9 of
AE BHCoE qATh 2 AoA HAT HEE o] fofgt A(+HY JF= nE Aol
a4 g2 ot 2ok H-5: gAY 444 144 Q22 HA A of
AR, =HH4(independent variablesq= IGA] A Zo] 895t H(+)9] Pk w|d Aol
ZJ’(authenticity): B4 TFA7F Ad 253 wf==t H-6: A9 AEd 1A Q42 HA XY of
¥FH 7HRE 9nlslH, Wang 5(1999)9] A8 A5 o] fofgt A(+HY JF= vE Aol
viglo g ATk, 72gA A=A ARz 7Aslo] H-7: WA ojel Zautzol] Q.05 4(+)
TE7o] Q1Alek= Aal] AR S SRt 9] = mA Aol
EA4, W74 (mediating variables)= %4 of2} H-8: "4 Y ozl Ao So5t 4
Z(place attachment): BAEolER= FA41% 37t 9] FF= v Holtt.
5t AAAA ofzbe’ o} Tt AAo] gt FA1A H-9: AAUELL ZFA=Aro] 295+ A(+)9)
ARl WA A ofRT’ & SLEsto], Ao thgk B 1A Ao|tk
HEd d&go] wkgo s HolE: HARE BAgTh
AA), ZLH(dependent variables)s Fa 7H
(place satisfaction): #ZX]|9] 7}#] AT} HAF 3.3 Ay
Y, B84 A=t 2=l Yehvs ARl 2 2 AT 3 o84 4 A BWBAS e
A FE AHE YuiRith 2 20l HERAE 59 ARE sl 8
oo g A FAE(place loyalty)= 3 AT W 7IE AW dAFE HIReE tgE Ax
TS HEo R g A9 ALESEAY BRI £ &8sto] Astlon, HE 4 352 58 A
A AR FHA} ok HEA PF5E s E FJz(1=45 1¥A gt}, 5= JdthE AMES)
23T Aot £7E AR F 237 = SHS AYsta
%3698 FE A /\}“9‘5}9&‘3}.
3.2 7t A BE(n=369, ¥ 739 7199 A+E
A B4 ohg 71":}@‘— off E= T A9

Fig. 10] A8 Q7wgo] wret A
< oew 2

A7

Fig. 1. Research model

AMEE 36959 i S 7IET= thh Aol7t e
4= Qlou, O] Uvhy EAS 7|&d). HES S
Aol AFol= 30~50t2] 3 -SEAE 5 °olFA
on, gjeojg) HFo] =(13] ol 80.5%) SHEA
9] H|go] Eot o3 & HAIF o]8 Aol H|wH =
2 AGAES & = Qv " ARs B4 209
SPSS 22.0< ol-&sto] EAsIGitt. & Ate] A
HOR= SPSSE E83t 7|28A AT} AFE A
$5l3al, o]F AMOS for GraphicsE &8s}
of ERIH Q1A (CFA) ¥ TR HAIHF(SEM) #
A& AT
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Table 1. Results of confirmatory factor analysis

= $Y6ISaL 11 TS Table 10 AXSHIT &3l
A 2AEAE 6 & 2070 EEHEeE S 0 &

Table 10 AAE 87 HAASE] et 2P AT
T EAane o Ak

AR, A4 AP=E Y= CMIN/df Ag+=
2.5472 488 et $221 3.0 H[TE FHoEQ)
EA, CMIN/df Alegr <oz GFI 0.823, NFI
0.892, TLI 0.924, IFI 0.932 ¥ CFI .931 5 8

= [eXe) II=3235]

Observatory variables and latent variables A :;i;"i C. R Irf—_j j;]‘iq}

2} T

TP AFET A2 A Ty 1.000 0.813
i3]

BE B 22 A At fES E BE 209 [ 1010 [ 0054 [ 18593 | = | os7i
10 O

BHAL A9 159 AEY LS T W

1.047 0.060 | 17.569 e 0.827

A9 FRlste 144 Ut HIAE
BYAe] S SAEe A9 159 WA
YAl 29 A2 Al 39
BYHe| B9PIE giHold| ghu BYR

YA Zh2E Aojo] rEedd

il

)

1.000 0.755
1.007 | 0068 | 14802 | =+ | 0.763
747 .

Tan | 9% | 0064 | 15523 | = | 079
1.025 | 0064 | 16135 | == | 0.825
1.034 | 0069 | 14909 | =+ | 0768

A olge] WA o43e] HeE Fe H =&

297 1540l WA olgel I
BA ol8 Al 5 t9E W glrks A

1.000 0.844
%; 0.851 0.051 16.529 o 0.757
1.037 0.051 | 20.445 o 0.886

Ol gAIE Hi¥l BT w2 AN

A HARRIA &igshe 39 A B

1.000 0.799
1.010 0.057 | 17.728 ek 0.818

o8 A@ol 71of] Gon e ARiolA 4 S8 0934 | 0054 | 17376 | ™ | 0806
" A=l olvl el FHHY 3 0930 | 0055 | 17.067 | " | 07%
FY W Aol st WA $do) aE A 0861 | 0050 | 17.080 | == | 079
w0 Y TAEES ¥ A 1.000 0.865

B BAel 384 184 A4 (;Jﬁ) 1055 | 0046 | 23.097 | ** | 0882

ojge | 1010 | 0.046 | 22052 | ** | 0.861
1045 | 0.046 | 22618 | ** | 0872

1.000 0.840

= QlEloler Bt ngade A e | 1058 | 0051 [ 20677 | = | 08
THTE QEelT ofFo| WaaA U 0981 | 0.048 | 20307 | = | 0.839
WA A4 BAES AT e o e 1.000 0.792
WA A BAEE T Aol et 4L g{; 1030 | 0.054 | 18898 | ** | 0849

L O U A A A A A A A A I I I B B R R N R R

1.000 0.053 | 18.810 o 0.846
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YT ASE0] 95 AYE JIENA 0.9°0 ¥ WY, TAA AP R AEH PO TR0l
AU 095 Aste ZoR EMEch AW,  FF Wi L WA AY SAEE 018 oA
RMRE 0.05 ofshs e 953t BggRee g 50 BHxo] et 4ol FA(d) o 4 &
A et ZRAYE £4 A% RMR @2 0.0442 A1 ofFze] ofdd JFe mAL AS sk
Uehdh RMSEA ASE e w2 $29] A= 7] skt
#¢1 0.08 ©J31ql 0.065% HERHSIT AP QAo vXE ol Tt B e An
2 13- wAA ofEo] CR 3t 2 RoI%E g

AR Fig. 1 A7RE 2 Table 1 8917 29l

— =1

24 A7 Efg2 HEHoa wzH g/fo] AW
25 7} oild ArE BNt ArEs A

Fig. 29} Table 201 AA=o] Qlct.

A, ATAL SYRSE BT Y

-1.047 336

2.381(.017)

10.948** 10.448**

O
< AT

A
(TEST=

217} 0.336(0.737)08 BAsIglon, And 134
& ofFmel CR g ¥ RIUE e A%
-1.047 (0.295)2 WHEIE. webd ATA 95%
AEeEold AF7H HI L H2E 25 7|28k

S, 7492 WAl nAE JPl e A
3 48 A94-RAE A= CR g L R0
£ e 77 23810.017)2 BAEom, 744

11.572%*
7.294**

Fig. 2. Path analysis diagram (p<0.05, ""<0.01)

Table 2. Path analysis results (p<0.05, “"<0.01)
A A 1Yot C. R foE A%
— HA o2t 0.030 0.090 0.336 0.737 712
AT A4
— Ao 2 -0.112 0.107 -1.047 0.295 71Z%
— AA ozt 0.221 0.093 2.381 0.017 A
T34 234
— Ao FE 0.450 0.111 4.043 A<l
- HA o2t 0.488 0.045 10.948 A=
Az A4
- Ao e 0.501 0.048 10.448 A
g e - 0.353 0.048 7.294 el
HAETES =
HAH o= — 0.697 0.060 11.572 A
AN — HAEEAE 1.075 0.063 17.110 A
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3lol7M0] iR A, Ak

H
chdxon

o

=95

o

3]

& 9 9 oA WAl A WAl skl il 9% 87

A4 &= CR #F 2 fogs gk 44
4.043(p<0.01)02 Y=L}, weta] AFA = 95%
AlgpRolA A7 H3 2 H4S 25 syt

A, A AgAe] XL Q] e B4y
Az AP-RAE oz CR g % SoekE
ZHS 717 10.948(p<0.0D)2 EAHgow, A 3
B-An ojtEe] CR 3 4 RS e 27

10.448(p<0.0D& THHTE. WA AA= 95%
AlgjpEolA A7 HS 9 H6S B AfEisiie.

A, A HAE ofRiE B g4 ofRi=rt A
& W] nAe IS AFHoE FAsILA 5t
etk F 7Y wrEaEe] Aa HEE Al 9
Pl oigt 2428 WA =L TRl
CR & % o2k 2 22 11.572(p<0.01)2 24
o, i ofRte—ag4 THAEe] CR 2 % 79
g Fhe 7.294(p<0.0)Z WF=|Uch wEbA AT
A= 95% AlFeEolA A77HE H7 9 H8S =7 A
51Tt ok&E Fa ST G4 S=C vlAles
FFE CR & 2 Fefghe g2 17.110(p<0.001)2
E #4Ho H9Z AT AEsigich

V.2 E

£ oy waolehs A4 B4 Teiste] uy
o] e 1A B AEEY] TYol8
e Awd AggRt 244 194 deln 4
A7) o Fastth SEsidTh WA o2 1

074

vy

oA QA uloh Zo] 27] B AT A

Al §2, 49 09 ol FaxHe

ShAlgr A WS AW S0 WsksteiA, 114
o] Ade BuAe) FuAQl Qalow SyHsl
ol A APHEE AEd AP Aoz o
F7h Shef 9 st Zolek, thl WA o]
B BAo] o) 247 Ui Holsty, 1 WL §
o e HEohit A7) HBA WA mYSH
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